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Abstract: Dubai has emerged to be the most influential and popular destination in the tourism industry 

within two and a half decades. The city has outdone most of the other cities which were involved in the 

tourism industry for many years ago. However, Dubai is highly favored with its natural structure which 

attracts tourists, for example the Burj Khalifa and Burj Al Arab which are regarded as the most 

structures that attracts tourist the most. Moreover, Dubai has invested a lot in infrastructure to encourage 

more visitors in the city including the development of gorgeous beaches as well as best hotels to cater to 

accommodation, fast technology and communication facilities. The good transportation system is also an 

added advantage and the shopping festival. Notably, Dubai is highly favored by the political system they 

have which supports and invest in tourism, for example, sheik Muhammed vision 2020 was based on 

improving the number of travelers to reach twenty-five million and double the revenues generated with 

tourist by the year 2020. The award of expo 2020, which the city received motivated them and made 

them believe in developing the industry. Similarly, Dubai is investing in sustainable development goals; 

therefore, through tourism, the city will establish renewable power and sustainable water generation 

strategies to manage tourist needs. Although, most researches have been performed regarding the 

performance of tourism in Dubai as well as the strategies Dubai should put in place to improve on 

tourism, there is a gap which needs to be researched regarding the roles tourism plays in Dubai.  

Keywords: Dubai, Tourism, urban development, Culture, Management, urban planning.  
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1. Introduction 

Dubai is situated on Persian Gulf; to the 

northeast of United Arab Emirates at the same 

time being roughly at the sea level provides it a 

more significant advantage to the tourism 

industry (Dhabi, 2016). Dubai is well-known for 

its diverse culture and the fundamental 

milestones that have become a symbol of the 

resurgence and core of making Emirates appear 

in the picture of the world (Potter, 2009). 

However, the tourism industry is the 

foundational area of Dubai. Therefore, the 

UAE's government works at its best to develop 

the seven emirates in Dubai to help capture the 

attention of the tourist (Stephenson and Ali-

Knight, 2010). Similarly, Dubai has also shown 

significant development in infrastructure that 

aids in the tourism industry, such as the tourist 

facilities, including improving the level of 

services they offer in transportation and the 

hotel sector (Connell, 2006). Moreover, Dubai 

is also known as the city of many faces as it is 

the home of the tallest tower worldwide, the 

Burj Khalifa, and full of adventure opportunities 

(Elsheshtawy, 2004). These activities arise from 

activities such as the desert safaris through the 

golden Arabian dunes, reef and wreck diving, 

skydiving over the beautiful palm as well as 

wakeboarding (Walsh, 2018). The paper will 

research the roles tourism has played in Dubai 

and the growth of tourism and its future together 

with relevant tourism information to aid in the 

growth of Dubai. The research will focus on 

descriptive analysis and the data used in the 

research is secondary data. Similarly, several 

literatures are reviewed to find any other related 

information and the extent to which the topic 

has been explored. Most of the statistical data 

will be attained based on Dubai tourism in the 

year 2019. Like many other contemporary cities, 

Dubai is working to establish its position within 

the global economy. In many respects, however, 

Dubai is also in a unique situation. In marked 

contrast with older industrial cities of the west 

and former Communist cities that are seeking to 

effect urban regeneration, Dubai is engaged 

primarily in a process of urban generation. 

Similarly while, in common with many cities of 

the Third World, Dubai is facing the challenge 

of providing adequate infrastructure in a context 

of rapid urban growth and expansion. 

Worldwide approximately 200 national 

economies are competing in the destination 

market. In 2006, global government and capital 

expenditure exceeded US$1,480 billion making 

destination branding an important concept that 

still remains fragmented and unplanned. Dubai, 

an emirate of the UAE in the Middle East has 

been chosen as a case study to explain some 

elements of successful destination branding 

(Balakrishnan, 2008). 
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2. Literature Review 

Zaidan and   Kovacs (2017) have 

researched the impact of tourism on culture and 

local society. Over many years, tourism has 

always been claimed to be an enemy of cultural 

identity and authenticity of people as it 

dramatically involves modernization. However, 

the view of tourists has had significant changes 

and is currently seen as supporting people’s 

culture (Pritchard and Morgan, 2001). Tourism 

is referred to as the temporary movement of 

people from their usual place of habitation to 

other areas as well as other activities 

encountered with them to satisfy their needs 

(Zaidan, 2016a). Therefore, when these people 

move from their place of habitation, they will 

have adverse effects in areas that they have 

traveled to hence affecting either positively or 

negatively the culture of other people and their 

economy (Du et al., 2016). Tourism has, 

therefore, increased the practice of the host 

population using their culture and progressing 

their values and traditional lifestyles. Dubai has 

excellent characteristics that favored the 

population growth, which acted as a primary 

driving force fueling the successful Emirates 

tourism development strategy (Randeree, 2009). 

The town has utilized a lot of time as well as 

money in developing modern cities (Sokhanvar 

et al., 2018). Besides, there has been the rise of 

Dubai’s political progress, such as having good 

regional and international communications and 

having leaders who have visions. According to 

Mieszkowski and   Mills (1993), the location of 

Dubai been situated between East Asia, and 

Europe has also favored it as well as high-

quality infrastructure, attractive winter climate 

and environmental landscape. Dubai again 

encourages tourist because of the low import 

duties as well as traders are inspired to do 

business in the town due to absence of taxes on 

corporate and personal incomes (Zaidan, 

2016b). All tourists always require a pleasant 

environment that can make them feel secure 

with their properties and also safety for their 

lives. The safe means of getting things also 

encourage tourists to go to Dubai as they will 

get all their needs. According to Sheikh 

Mohammed, the vision for Dubai is to make 

twice tourists number by year 2020 

(Balakrishnan, 2008). 

 

Karmakar (2015) posits that 

infrastructure tourism has resulted in 

development of infrastructure in Dubai. For the 

tourism sector to advance, it relies heavily on 

the infrastructure of a country such as the right 

roads, electricity availability, potable water, a 

proper sewage system and airports. Therefore, 

through Dubai working tirelessly, they can 

enhance their infrastructure and thus attracting 

more tourists (Kazim, 2007). However, although 
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the competition of tourists has dramatically 

increased in past few years, Dubai has 

progressed in supply chain of infrastructure 

from transport to environmental and social 

infrastructure (Khanna, 2016). According to 

Elgaali et al. (2019), there exist several 

activities that should be performed to guarantee 

sufficient tourist and related infrastructure 

including; one, building new accommodation 

capabilities within the country that will favor 

both classes of people.  Correspondingly, 

certifying easy accessibility to the destination of 

travel and also within the destination by use of 

different forms of transportation. Thirdly is to 

elevate the existing accommodation capabilities, 

such as using modern equipment's and also 

upgrading it with the latest technologies 

required (Hafeez et al., 2016). Fourthly, it is to 

enhance the communal infrastructure such as the 

chairs being used by every person in the 

destination to be able to bring a different view 

to the tourist of the place they visit. Fifth is to 

focus on destination safety and cleanliness as 

people always require to have guaranteed 

security for their life; no one would like to be in 

a place where their safety can be hindered and 

hence risking their life (Kavunkil Haneef, 

2017). According to Erie (2004), Sixth is to 

develop essential structures; for example, not all 

people are always in need of the latest 

infrastructure; however, the government of 

Dubai should perform research and realize 

which type of infrastructure is needed most and 

develop them.  Finally, is to improve on the 

quality they offer, most of the tourists are 

always on the move for better services in places 

where they go; also better services offered 

makes the tourist need to be back in the region 

again. Anuradha (2017) argues that tourism 

development improves the country as well as 

eager to learn and provide high-quality services. 

Tourists come from different areas and hence 

have diverse cultural backgrounds that require 

the hospitality members to learn and 

acknowledge the diversity of people. According 

to Tsang and   Qu (2000), the hospitality 

department is highly developed to meet 

international standards through good designs in 

accommodation and catering services for 

tourists. Dubai also benefits engineers trying as 

much as possible to focus on designs that are 

more appealing in attracting tourists in return, 

making the city even more beautiful (Mehta et 

al., 2014). Besides, Dubai has a unique 

landscape as well as culture and history, which 

increases the attractiveness of the tourist 

(Salama, 2015). Other features that improve 

because of tourism are the communication and 

telecommunication industry, as people will need 

to communicate efficiently and effectively. 

Similarly, the recreation and leisure facilities 

also increase as people from the diverse areas 
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come to Dubai with their types of sports and 

leisure activities such as art fairs and introduce 

them to the citizens of the country; as a result, 

people adopt them. Lastly is the improvement in 

education among individuals as people will 

always need to learn so that they can be able to 

understand one other. Over a period of half a 

century the city state of Dubai has progressed 

from pre-industrial to industrial to post-

industrial status. Change is evident in the 

economic, social and cultural characteristics of 

the city and, most visibly, in the scale, pace and 

nature of urban development. Finally, to 

accompanied by major changes in relation to its 

population structure and pattern of urban 

development. (Pacione, 2005). 

 

3. Methodology 

 The research has adopted an 

ethnographic approach, which is based on the 

author's experiences in the destinations where 

visited as well as the use of second-hand data. 

The research design adopted is descriptive 

studies, and it includes determining how the 

world exists, and the roles tourism plays in 

Dubai. Barbour et al. (2016) argues that the use 

of descriptive studies is used to answer the 

question “why” and “how” as well as the 

questions “what." According to the research, the 

items to be explored are based on what are the 

roles of tourism in Dubai. Therefore, the study 

is descriptive and involves the quantitative 

analysis of data. Secondary data was used in the 

research to analyze the roles of the tourism 

industry in Dubai. Johnston (2017) describes 

secondary data as information that was collected 

for other purposes other than the current goal of 

the research, however, the data used in the 

current study should, therefore, be of utility and 

relevance. The researcher collected tourism data 

for the year 2019 from different online sources. 

According to Zaidan (2016b), his highness 

Sheik Mohammed bin Rashid Al Maktoum 

adopted Dubai's vision of 2020 to create the 

tourism industry. The goals set were ambitious 

and comprised of increasing the number of 

tourists to two hundred million tourists by the 

start of the coming decade, and also increase the 

amount of income into three times than the 

current revenue generated from tourism. The 

growth of the tourism sector should require the 

total submission of both the public and the 

private sector to be able to advance on both the 

accommodation and facilities needed. The data 

collected was required to see how information 

has been trending for the past years and also be 

able to predict the future and make 

improvements for better tourism sector in 

Dubai. Tourism has brought significant changes 

in Dubai, and the data collected includes the 

international overnight visitors to Dubai from 

2019, information which was obtained from the 
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tourism statistics database in Dubai statistics 

center, the rank of Dubai in tourism sector with 

other international cities and also Dubai hotel 

data.  

 

4. Analysis 

Forty years ago, Dubai was recognized 

as dependent on pearl fishing and trade and 

limited oil reserves. However, in the year 2018, 

Dubai was viewed as a revolutionary city-state 

that is quickly intensifying its worldwide 

outreach and taking a range of significant 

development projects and attainments. The 

administration has attained enough confidence 

in the tourism sector and marketing planning 

since they received an award of expo 2020 to be 

able to double the benefits associated with 

tourist as well as increasing tourist into twenty-

five million by 2020 (Singh, 2015). According 

to the report produced by Dubai tourism, in the 

year 2018 Dubai had acquired a total of 16.66 

million international tourists, and the city had 

717 total number of hotels and hotel apartment 

buildings as well as 118, 039 rooms that were 

available for accommodation and 493 AED 

rates for rooms per day. Besides, by the end of 

June 2019, Dubai had acquired approximately 

8.36 million international visitors (Benton, 

2019). Rapid urbanisation and modernisation 

redefine the way in which the tourism industry 

has developed. The challenge, however, is to 

develop cultural forms of tourism in situations 

where various key national resources can be 

effectively utilised. There is an impending need 

for UAE cultural institutions to readdress its 

hospitality and tourism products in association 

with culturally oriented particularities and 

distinctions, i.e. ‘cultural capital’. There is no 

proactive movement towards the product 

enhancement of Emirati gastronomy, for 

instance, which is not comprehensively 

recognised by expatriate or tourist communities. 

Such innovation and reflection requires 

investment in product development and 

research, integral to a broader trend that ought 

to consider Emiratisation as a cultural 

philosophy (Balakrishnan, 2008). 

 

 

 

 

 

 

 

 

Harith Yas Khudhair, Abbas Mardania
International Journal of Economics and Management Systems 

http://www.iaras.org/iaras/journals/ijems

ISSN: 2367-8925 190 Volume 6, 2021



.Table 1: Top tourist destination in Dubai; Dubai tourism statistics 2010 

 

Trip Advisor Lonely planet 

Burj Khalifa Burj Al Arab 

Dubai Mall Dubai Museum 

The Dubai Fountain IMG Worlds of Adventure 

Dubai Miracle Garden Burj Khalifa 

Global Village Sheikh Mohammed Center For Cultural 

Understanding 

Atlantis Aquaventure Waterpark Al Fahidi Historical District 

Burj Ak Arabi Madinat Jumeirah 

Ski Dubai Gold Souq 

 

 

       

The table indicates the top destinations visited 

by tourists using the two travel companies, the 

TripAdvisor and the lonely planet. As stated 

above in the table, the two-travel companies are 

used to aid the travelers because they have user-

generated content, online reservations for 

transportation, travel experience, price 

comparison tools, lodgings and restaurants. 

According to TripAdvisor Company, Burj 

Khalifa is regarded as the top destination for 

tourist to travel followed by Dubai Mall and the 

Dubai Fountain. On the other hand, Lonely 

Planet has also listed Burj Al Arab as the top 

destination to be visited using their site followed 

by Dubai Museum and IMG Worlds of 

Adventure while listing Burj Khalifa at position 

four. The discussion, however, recognises the 

challenges presented by the global economic 

downturn as well as the recessionary measures 

that Dubai may have to pursue in order to 

encourage people to travel to the destination in 

significant numbers. It is proposed that Dubai 

may have to look to wider market segments 

beyond the traditional luxury travel market, 

particularly through the development of budget 

hotels. This could challenge any productive 

notion of a socially sustainable tourism 

environment and intensify prevailing social 

concerns. 

 

Harith Yas Khudhair, Abbas Mardania
International Journal of Economics and Management Systems 

http://www.iaras.org/iaras/journals/ijems

ISSN: 2367-8925 191 Volume 6, 2021



 

Figure 1: The leading 10 countries to visit Dubai; Dubai tourism statistics from 2000-2020 

According to the graph, the UAE 

administration aims at new policies to improve 

the number of tourists by the year 2020 are 

highly appealing, and the progress indicates that 

at the end of the year they will achieve it. 

Leading visitors who visited Dubai from 

January to June 2019, India was the leading in 

visiting Dubai with visitors ranging to 997,000 

individuals, while the second-largest country to 

visit Dubai is Saudi Arabia with 756,000 

visitors which is followed by the United 

Kingdom with 586,000 views and then China 

with 501,000 visitors (Kaleychev and Tsonev, 

2019). The next countries are Oman, Russia, the 

United States of America, Germany, Pakistan 

and the Philippines, which have less than 

500,000 visitors but more than 200,000 visitors. 

If the Dubai tourism industry recognises the 

importance of fostering a socio-cultural 

approach to a sustainable tourism development, 

constructive outcomes could be achieved in the 

long term, but structural changes would have to 

take place in the medium term. However, this 

would concern aspects of redistributive justice 

and aspects of social equity in terms of 

employment, where nationals could or should 

have a concerted involvement in the industry 

and where the ethnic distinctions within the 

tourism-related labour force are gradually 

addressed, especially to ease social distinctions 

and create relatively, socially harmonious 

environments. 
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Figure 2: World busiest airports; Dubai tourism statistics 2020 

       During 2018, Dubai International Airport 

had gained 89.1 million visitors while the others 

recording high numbers are Hartsfield-Jackson 

international airport in Atlanta, which was 

leading with 117 million passengers with the 

second one being Capital International airport in 

Beijing with 100 million passengers (Heyes and 

Nadkarni, 2019). Similarly, Dubai international 

airport has gained more than 41.28 million 

passengers by June 2019. For the airport to 

record such a huge number of travelers indicate 

that the country is getting an increased number 

of tourists. The country is also expanding and 

has opened another airport which is required to 

reduce congestions and ensure efficient 

movement of travelers. The analysis of the case 

study found a strong fit with the model. Some 

recommendations were also derived from the 

analysis. A key constraint of this study is the 

availability of sufficient information which is 

still limited in the UAE. This would affect the 

interpretation of the result. Dubai is truly a Star 

shining in the East with respect to destination 

marketing. They still need to continue focusing 

on new trends. They need to continue 

identifying new tourist segments, for example, 

China will become a key source of outbound 

tourism by 2020, supplying 100 million 

travelers (Balakrishnan, 2008). 
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5. Discussion 

During the year 2016, tourism directly 

contributed 68.5 AED to the country’s gross 

domestic product (GDP); the amount 

contributed ranged to around 5.2% of the total 

GDP. The income generated by tourism is 

therefore expected to increase by 5.1% each 

year from 2020 to the year 2027, thus attributing 

to a total of 5.4% of the total GDP in the 

projected year (Pradhan, 2010). Besides, the 

total revenue collected from the travel and 

tourism sector in UAE summed to AED 159.1 

billion, which represented 12.1% of overall 

gross domestic product. Nonetheless, the rise in 

tourism industry revenue by the year 2027 is 

expected to be 12.4% of the total gross domestic 

product. By the year 2017, the tourism and 

travel industry had employed 317,500 

individuals in the UAE. Still, due to the 

projected improvement in the tourism sector, the 

employment rate is also expected to increase by 

2.4 percent per year hence employing 410,000 

employees. Furthermore, the fiscal policies set 

by Dubai, as well as the no more than 5 percent 

of the expenditure are set on debts that create 

room for achieving up to DH 2 billion. 

According to Said Abdul Rahman Saleh Al 

Saleh, who is the director-general, department 

of finance said that this city can attain the 

operating increment of DH 1.96 billion because 

of the implementation of the controlled finance 

strategies which will subsidize the progress of 

infrastructure development plans and supports 

the financial sustainability policies of the 

Emirates. Dubai has worked extremely hard in 

developing its infrastructure to be able to create 

attractiveness to tourists; they need to invest 

heavily in their roads, hotels, as well as other 

infrastructure, which will be required by 

tourists. Similarly, the tourism and travel sector 

plays a critical role in economy development. 

Dubai World Central is anticipated to increase 

number of visitors in Dubai, and they have 

started by launching a new airport for 

passengers’ traffic. According to Vij et al. 

(2019), Dubai had 4.7 million visitors in the 

year 2002 and has amplified to ten million 

visitors in the year 2019, which is expected to 

increase to 20 million in 2020. The analyst 

believes the progress can happen, and through 

the strategy, the city has used it in opening new 

airlines, which enables the city to be open for 

more opportunities as well as more visitors 

streaming in. The city has greatly benefited 

from tourism in different ways especially on the 

leisure infrastructure (Sharpley, 2008). Tourism 

has resulted in the city developing world-class 

shopping malls; five-star hotels have been 

developed enabling Dubai infrastructure to 

make a step ahead of other cities. Although 

tourism has aided the city to grow and develop, 

the city also has features that favor tourism such 
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as the wonderful beaches which act as an 

attraction to the visitors and waterparks. 

Similarly, when developing and creating another 

attraction site in Dubai the trend for increasing 

visitors will continue. 

 

Correspondingly, the development of 

Bluewater in Dubai also leads to increased 

revenue to Dubai and made the place well 

recognized in the world. The Bluewater was 

developed to feature the world’s largest Ferris 

wheel and is referred to as the Dubai eye. 

Moreover, the tourists’ number increase did not 

just have a positive effect on Dubai but also 

other places in Emirates benefited from it. On 

the other hand, Dubai approved a three-year 

budget of Dh 196 billion last year with this 

year's budget being the highest ever at Dh 66.4 

billion.  The high budget is set to support the 

Expo 2020 as well as improve the economy of 

Dubai (Gomba et al., 2018). In addition, the 

spending of the country is expected to increase 

by 17 percent from last year to this year 

according to the budget. For that reason, the 

country is working to deliver economic 

incentives with the aim of enticing investors and 

work towards improving the competitive 

position of the country (Soto, 2016). Dubai has 

also worked hard in championing for rooms for 

every visitor, for example during the year 2019 

Dubai had more than 16.66 million visitors 

coming from different areas in the world. 

Despite, the city having features that are more 

attractive to the visitors, they also have more 

advanced and equipped accommodations to be 

able to handle the increased number of visitors. 

The emirates have seven hundred and seventeen 

hotels consisting of several rooms with different 

prices ranging, which would cater to both the 

luxury and the lower-class level of visitors 

(Balakrishnan, 2008). All the hotels have 

118,039 rooms, and the average price per room 

is rated at 493 AED. The international visitors 

for the first half of the year 2019 were 8.36 

million, which is a good number. On the other 

hand, Dubai is located at the center, and the 

location makes it be more advantageous for 

visitors. The geographic location of the city is 

conveniently at the central location that is 

equidistant from both the east and the west, 

hence, making the city enjoy the hub for 

travelers from Asia traveling to Europe and 

North America. Additionally, Dubai has more 

attractions, such as the tallest skyscraper and the 

biggest shopping malls. According to Trip 

Advisor, the most popular tourist site in Dubai 

is the Burj Khalifa, the tallest building and most 

visited website. The Trip Advisor also claims 

that the tallest building is more popular than 

both the Dubai fountain and the Dubai Mall 

(Davidson, 2007). However, according to the 

Lonely Planet travel portal, they have ranked 
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Burj Al Arab as the famous and most visited 

hotel, similarly, listing both IMG Worlds of 

Adventure and Dubai Museum at the top of Burj 

Khalifa. 

 

 

6. Conclusion 

The study of Dubai yields insights into 

how a small and comparatively remote state 

with an imperfect supply of conventional natural 

and cultural attractions can become an 

internationally known tourist destination. 

Possible weaknesses have been turned into 

selling points of consistently hot weather and 

awesome desert landscape and elaborate 

attractions have been constructed to satisfy 

modern tastes, with technology allowing them 

to function irrespective of climatic and other 

geographical (Henderson, 2006). Having 

discussed the roles tourism has played in Dubai 

and the growth of tourism and its future together 

with relevant tourism information to aid in the 

growth of Dubai that it is evident that the 

administration of Dubai has targeted investing 

its resources to the tourism industry because of 

the industries long term sustainable growth 

capabilities. Nonetheless, tourism is also 

significant in diversifying the economy of the 

UAE and taking it apart from energy 

production. Thus, to ensure sustainability in the 

country, there will be a need for a balance in the 

marketplace between the tourism industry and 

the enterprises focusing on developing 

renewable electricity as well as water 

production. Dubai is more advantageous in its 

natural resources as they have more natural and 

cultural tourism attraction which results in an 

increased number of tourists. Notably, the 

government invested heavily in the expo 2020 

project which is later to use the total renewable 

energy hence saving on cost. The government 

has set ways of improving the infrastructure, 

even more, to increase number of visitors. The 

rate of tourists visiting Dubai is greatly 

increasing, and the number indicates that the 

vision 2020 of getting 20 million visitors and 

tripling the revenue attained from tourism will 

happen (Kotsi and Michael, 2015). The more 

budget set for this year is used for the success of 

attaining the vision and therefore the 

development of more airlines to encourage 

people to travel as well as the government 

offering business incentives to support more 

investors and more people to venture into 

business. In addition, the government is working 

on increasing the number of accommodation 

and ensuring the homes fits the global standard 

by fitting the rooms with the necessary 

requirements. Similarly, the administration 

should not only focus on luxurious rooms only 

but also on rooms that will favor lower class 

people who will need to travel in the city 
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(Parahoo et al., 2014). Consequently, through 

putting more effort into their strategies and 

working on sustainable goals they will need to 

have trained employees who would perform 

their work in a more proficient means as well as 

other resources such as water, power and 

transport means. Besides, the government 

should also spend on safeguarding and 

monitoring the performance of factors such as 

the culture and the natural resources which act 

as a tourist attraction.  

 

7. Limitations and Future Directions 

        Dubai’s development as a destination is 

continuing and it should be remembered that 

several schemes are not yet complete. Their 

fulfillment and that of the underlying vision of 

the future of tourism will depend on favorable 

circumstances, which cannot be relied upon in 

an era of uncertainty. Doubts might be also be 

expressed about the feasibility of certain 

ambitions and forecasts and whether demand 

can keep up with the proposed enlargement in 

accommodation and air transport capacity. 

Tourism has also played significant roles in 

Dubai by boosting the economy, although the 

economy has not only benefited Dubai alone but 

also the whole of the Emirates. People have 

invested a lot in hotels, and other businesses to 

ensure that they satisfy traveler’s needs. The 

government is again required to develop the 

roads and focus strictly on enhancing the care of 

travelers, the more people come in the more 

services are required and the more resources 

required, therefore, the administration should 

have arrangements of making everything work 

well. When a person is treated well during their 

first visit, most probably they will come again 

as they are more interested in the services 

available. Finally, Dubai has acquired the taste 

of tourism in Dubai has had tremendous impact 

to the economy and social life of Dubai citizens. 

However, there are several limitations that exist 

during the development which includes, risk to 

Islamic culture, the use of water has highly 

increased in the city, and population has also 

augmented in the city as well as the 

development of urbanization and increase in 

pollution. All these effects have resulted to 

deterioration and therefore the government has 

to set new directions and strategies of how they 

can maneuver on the challenges so as to reduce 

the effects while increasing the tourists. the city 

has adopted on sustainable development goals 

where they have to use sustainable strategies 

such as sustainable recycling practices of water 

and energy.  
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